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INTRODUCTION

Media Education is an educational process that sets out to empower citizens to experience the ‘communicational 
ecology’ of today in a critical and interventionist spirit. It aims to harness the resources and opportunities that 
media and communication networks provide to enrich personal and social development, so that every person 
can live, learn and work with more quality. It involves addressing issues such as: conditions and opportunities 
to access technology equipment and applications; diversity and media use rules; ability to seek, assess and 
select relevant information, to critically analyse it and apply it significantly to the needs of everyday life; ability 
to communicate better with ourselves and others.

Citizens, as media consumers, are faced with ever-greater challenges due to the quantity and diversity of data 
and information, which requires increasingly accurate and sophisticated literacy levels in this area. In Portugal, 
as it happens in other countries of the European Union and the Organisation for Economic Cooperation 
and Development (OECD), Media Education should be regarded as lifelong education, a process for which 
education formal is a key step.

This document aims to propose a frame of reference for the pedagogical work on media education issues in 
preschool education and primary and secondary schooling, taking analogous documents from other countries 
as a reference, as well as the recent positions of European and international institutions. It is worth noting here 
Directive 2007/65/EC of the European Parliament and of the Council of 11 December 2007, concerning the 
engagement in television broadcasting activities (Recital 47); the Commission Recommendation of 20 August 
2009 (Recitals 11 and 16); Communication from the Commission to the European Parliament, the Council, 
the European Economic and Social Committee and the Committee of the Regions - A European approach to 
media literacy in the digital environment; Recommendation 1466 (2000) of the Parliamentary Assembly of the 
Council of Europe and the Grünwald Declaration on Media Education (UNESCO, 1982)

1

The national documents considered included: Recommendation No. 6/2011 of the National Education Council 
on Education for Media Literacy2; the study commissioned and published by the Regulatory Authority for the 
Media, Media Education in Portugal:  Experiences, Actors and Contexts, drafted by Manuel Pinto, Sara Pereira, 
Luis Pereira and Tiago Ferreira (2011); and Media Literacy - Braga Statement (2011).

The importance of Media Education in schools stems from the fact that children and young people are 
becoming more and more intensely identified as consumers and producers of media. They must therefore be 
equipped with the knowledge and skills for a well-informed consumption and understanding.

particularly considering the growing complexity of these resources and constexts in which the media emerge 
and develop.

Within the education system, pursuing Media Education will enable children and young people to take 
ownership of tools that equip them to use the potential of the media responsibly and alert them to the the 
dangers to which they may be exposed through them. 

1 To view the content of these documents we suggest you go to the Media Literacy site: http://www. literaciamediatica.
pt/pt/documentos-de-referencia. Equally useful are these two works from UNESCO: Media Education - A Kit for Teachers, 
Students, Parents and Professionals (UNESCO, 2006); Media and Information Literacy - Curriculum for Teachers (UNESCO, 
2011).
2 Diário da República, series 2, no. 250, of 30 December 2011.
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 The development of media literacy must be coordinated with all other forms of literacy, and there should be 
close coordination between the various thematic areas.

Media Education implies the ability to understand - or “read critically” - the media and the social and cultural 
processes through which images and representations of the world in which we live are presented, using 
different languages. Attention will naturally focus on the press, music, photography, comics, radio, television, 
advertising, film, video, video games - in both analogue and digital formats - but also for digital platforms and 
networks, mobile phones, tablets, smartphones and other forms of spreading and broadcasting messages.

“Reading [the media] critically” implies being able to recognise and value the content that contributes to the 
broadening of horizons, to understanding what is going on in the world, to welcoming the diversity of values 
and worldviews and to the construction of identities. It further involves the acquisition of processes of self-
defence against the risks and threats, including those arising from the new media and social networks.

The media are not only the content and the technologies that convey and that, in some way, shape them. 
Understanding the media also requires looking beyond the screens (to see the professionals, the organisations, 
the editorial rationales and strategies, laws and regulations, etc.), as well as at users and consumers (what the 
latter do with the media, and their impact on people’s lives and communities).

Known in  some parts of the world (e.g. in Latin America) as Education for Communication or Educommunication, 
it also assumes mastery of the savvy use of the media to receive the information, the message of others, and to 
learn to establish active, critical forms of communication with them. Its starting point is the most basic realities 
and experiences of life, like the ability to and difficulty of establishing rewarding relationships with one another 
and the ultimate aim is to develop interaction and communication at all levels, from the interpersonal to the 
global, through group and organisational.

Media Education is understood here, in the wake of a number of other authors, as one of the processes 
(experienced in the family, at school, in peer groups, in communities...) that will empower individuals to 
become sensitive, active and responsible citizens. It can be said that this type of training, to the extent that it 
invests in enabling people to make smart choices, is a civic and political alternative to censorship and excessive 
regulation by the State.

Media Education also involves the acquisition of thinking skills and a critical spirit that facilitates communication 
via the media and, indeed, with the media: taking an informative role on matters of public interest; exercising 
the constitutional right of reply and rectification; and/or collaborating with the criticism, the applause, the 
suggestion and the proposal through individual initiatives or organised movements.

Media Education is not limited to (nor should it be confused with) the use of media in education, even if it can 
benefit from that use. Nor, by any means, should it be confused with the mere use of technology, whether old 
or new. It is necessary to dispel such misunderstandings.

Media Education involves making the media - not just the “traditional”, but the new media, too - a subject for 
study, reflection and practice. And this is to be more savvy in their use; to critically understand their languages, 
messages and modes of operation; to shed light on the world that the screens conceal, which screens between 
us and the professionals, companies, and technologies.

Through the proposed route within the Media Education, the goal will be to achieve a high level of literacy 
with regard to communication and the media. This cultural and civic dimension inscribed in Education Literacy 
regarding the Media gives it a horizon that distinguishes it from Information Literacy, more focused on 
knowledge and skills relating to access, evaluation, ethical and effective use of data and information. But the 
concept of digital literacy is most commonly associated with the development of abilities and skills related to 
the understanding and effective use of technology - different types of hardware, software tools, the Internet 
and digital networks in general, as well as aspects related to the hypertext, interactive and multimedia languages. 
In any case, it is difficult, if not impossible, to develop digital literacy disconnected from information and the 
information phenomenon from the point of view of production, publication, presentation, access and use.

In the last decade, the United Nations Educational, Scientific and Cultural Organisation, (UNESCO) has 
made efforts to converge Media Education and Information Literacy, proposing the concept of Information 
Literacy and Media and highlighting the many common aspects and specifics of either tradition. In this process, 
UNESCO has given special emphasis to a facet that is, for Portugal, too, a critical point for the realisation and 
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practical interpretation of this Guidance - the training of teachers and educators3. Different actors have to be 
fully aware that without investment in this area many teachers are not going to feel equipped and confident 
to address a task that they can in fact see is important and necessary.

Curricular framework of Media Education Guidance

The angle for Schools to take in tackling and implementing Media Education will hardly involve unique, overly 
general initiatives; on the contrary, it will benefit from a wide-ranging methodology, since it is construed as a 
crosscutting and trans-disciplinary topic of education for citizenship.

Given the relevance of the promotion and implementation of Media Education, and taking into account the 
schooling context of children and young people, the Ministry of Education and Science joined the University of 
Minho’s Communication and Society Research Centre4, an institution with proven research work in this area, 
in preparing this Guidance, which should help schools  with respect to Media Education.

This document is thus a set of guidelines for implementing Media Education in school and preschool. It can be 
used in a number of contexts if it is adapted, in full or in part, thus:

I - the cross-cutting aspect of Education for Citizenship, in the context of teaching and learning any subject or 
subject area, in the 1st, 2nd and 3rd cycles of basic education and in secondary education, and in the context 
of preschool education, taking into account the Curricular Guidance for Preschool Education in force;

II - the range of complementary curricular components in the 2nd and 3rd cycles of basic education, provided 
they have been created by the school, depending on the management of the time credit5, as stipulated in 
Decree-Law 139/2012, of 5 July;

III – the extra subjects6 of the 1st cycle of Basic Education, pursuant to Decree-Law 91/2013, of 10 July, which 
introduced amendments to Decree-Law 139/2012, of 5 July;

IV - the development of projects and activities whose purpose is to contribute to the personal and social 
preparation of the students, in coordination with the educational project of the School/School Cluster.

Organisation and structure of the Guidance

The organising scheme now proposed in this Guidance may, as part of Education for Citizenship, be adopted 
and adapted in different ways at the various levels and cycles of education and teaching. This Guidance 
takes into account both the scientific literature produced in this area of Media Education and the range of 
experiences that have been developed in Portugal, particularly in recent years. The Guidance has also tried to 
take into account the media and communications experience of children and adolescents in the conditions 
and contexts in which they gain such experience these days.

The approach taken by the Guidance sets out to be the most universal and inclusive possible. Otherwise, it 
would fall into reductionist positions such as those that restrict communication to the media, and the media 
to journalism; or into approaches that take the point of view of technology and subordinate its links with 
social life. This option turns out to make the operation of the rationale more complicated in that there are 

3 f UNESCO (2011) Media and information literacy: curriculum for teachers, Paris (see: http://unesdoc.unesco.
org/ images/0019/001929/192971e.pdf). A translation into Portuguese was published in Brazil in 2013, enti-
tled Alfabetização midiática e informacional: currículo para formação de professores: http://unesdoc.unesco.org/
images/0022/002204/220418por.pdf
4 http://www.comunicacao.uminho.pt/cecs/

5 The number of extra hours allocated to projects, as a result of school success.
6 Integrated activities promoting the development of transversal skills in citizenship education and ICT
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numerous kinds of media considered, several of which converge with one another in digital networks and 
platforms, in addition to which they may be quite distinct from the angles of the approaches considered.

It is thus proposed to implement a progressive process, from preschool education up to basic and secondary 
levels, on a range of topics: 1. Communicating and informing; 2. Understanding the current world ; 3. Types 
of media; 4. ICT and screens; 5. Digital networks; 6. Entertainment and shows; 7. Advertising and brands; 8. 
Production and industry/Professionals and enterprises; 9. The Media as social construction; 10. Audiences and 
consumption; 11. Freedom and ethics, rights and duties; 12. We and the Media. Each of these topics covers 
sub-topics and goals.

Several objectives were included for each group of topics/sub-topics, the purpose being to give educators and 
teachers a benchmark as to what can be deemed more general or more specific, without prejudice to them 
being appropriate for the age group and the educational path of the children and young people.

The performance descriptors in each education and teaching level and cycle are also those deemed appropriate 
for the development stage and age group of the children and young people targeted. These descriptors 
include a set of areas of knowledge, abilities, attitudes/values and behaviours required to achieve the intended 
leavel of learning.

This Guidance also contains essential literature references and resources that can support the training and 
teaching activities in the cinematographic, videographic, sound, multimedia and other fields.

It is further considered that school libraries are an essential partner in Media Education and in the use of 
this Guidance, through initiatives - individual or collaborative – which could be developed in conjunction with 
either formal or informal learning. 

1. TEN MAJOR PRINCIPLES FOR MEDIA EDUCATION

Generally speaking, Media Education is intended to get students to understand that:

1. As with the history course, people and societies experience the quality of the relationship that is established 
between them. This relationship in turn experiences the quality of communication (in the sense of sharing, 
listening, empathy, exchange of messages and gestures) and the quality of information (processed data that are 
exchanged and passed on).

2. The technology and processes of information and communication that have been developed over the 
course of human history, at the same time as they have shaped societies they have also been built up by them 
and appropriated and endowed with meaning, thereby responding to needs and anxieties and generating new 
dynamics and opportunities.

3. The Internet and especially the web, in its various developments, is presented not just as a new medium but 
also as an environment that enables different forms and levels of communication and information, from intra- 
and interpersonal and group communication to organisational and mass communication. Digital technology 
creates various possibilities, including those of interaction, intertextual circulation, combination of different 
media, and the creation and enhancement of memory.

4. What the media produce and make available to the public to some extent reflects the social reality, but 
it is always and above all, necessarily, an interpretation that reality. The interpretation does not have to be 
manipulation, but a way of seeing and stating, albeit guided by criteria of rigour and a search for truth. In 
this regard, it is often said that the media construct reality, in information, but also in fiction, entertainment, 
advertising and propaganda; not only in the media professionals, but also in self-media, in social media and 
social networks.

5. In a global world, information about what is happening around us is vital. Journalism is concerned with the 
present; not only with telling and reporting, but with setting contexts, interpreting, investigating, questioning, 
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choosing and checking. The constraints and challenges that journalism is subject to together with the changes 
that come from internal and external pressures have led to its role being questioned, though this role has been 
recognised as absolutely crucial for social life and for democracies.

6. The media neither exist nor function in the absence of society. This means that the interests, worldviews, 
traditions, identities and values that contextualise them play a fundamental role, whether as potential or as 
limiation. The same is true of the rules and laws set by the State or by autonomous institutions that may affect 
the performance of the organisations within the the media. 

7. To understand the media we need to realise what people do with them; what practices, tastes and habits each 
of us cultivates in relation to them; how they engage with and interweave our lives; what places they occupy 
and the repecussions they prompt. For this we must observe and study the consumption and audiences, paying 
heed to the specifics of each socio-cultural and geographical context, the socio-economic and other factors.

8. The inequalities that are feature of society are inevitably condensed in the relationship with the media.  
Therefore, we also have to look at and understand the information and media ecosystem from the position 
of disadvantaged social groups, the outskirts and areas of poverty and places where access to the media and 
networks is more difficult. Unequal resources and circumstances can nurture new groups of the digitally 
excluded, even among those with access to the Internet.

9. As in the past, mastery of reading and writing skills has become a basic requirement for any citizen, and 
today these abilities extend to (and intersect with) new languages and forms of communication, requiring not 
only multiple literacies but the skills and resources that cross-cut these different literacies. Their learning is 
necessary both for the formation of critical, enlightened and reflective citizens, but also for the demands of 
everyday life, in terms of health, work, finance or relations with public services.

10. For all these reasons, information and media education has become an unavoidable aspect of the training 
of every individual and a path that, from family to school and other training bodies, must be encouraged and 
cultivated, so as to promote: media literacy, a life of greater dignity and more quality and an informed social 
and political participation.
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2. TOPICS, GOALS AND LEARNING OUTCOMES

Table 1 - Topics, Sub-topics and Goals

TOPIC SUB-TOPICS GENERAL 
GOALS SPECIFIC GOALS

1. Communicating 
and Informing

- Communication situations

- Communication problems

- History of communication

- Communicating and 
informing

- Information resources

To understand 
the 
phenomena
of 
communication 
and information,
their history, 
resources and 
issues.

- To understand what communicating is
- To understand the nature of communication
- To understand the rules of human 
communication
- To be able to define the concept of information
- To recognise what are sources of information
- To recognise the selection and 

ranking of information
- To recognise how information circulates
- To realise that there is true information and 

false or distorted information, and know how to 
distinguish between them

- To realise that information is quantifiable

2. Understanding 
the current world

- What is happening in the 
world

- Journalism

- Public life and opinion

To understand 
the 
relationship of 
the media with 
current  world

- To distinguish public space from private space
- To realise what globalisation is
- To understand how globalisation curtails time 

and space
- To realise the influence of the media on how 

we see the world

3. Types of Media

- Instrument and culture

- Media languages

- Access and use practices

To learn 
about and 
understand 
the different 
types and 
characteristics 
of the media.

- To understand what a medium is
- To identify the characteristics and languages 

specific to the press, radio, television, cinema, 
and the new media (see point 4)

- To realise how each medium is produced
- To distinguish private ownership media from

public ownership media
The Press
- To know a brief history of the press
- To know about a newspaper
- To know the characteristics of a front page
- To know about and be able to identify the 
sections of a newspaper
- To be able to identify the characteristics of 
various journalistic genres
Radio and Television
- To know a brief history of radio and television
- To know the specific characteristics of radio and

television
- To know a radio and television channel
- To know what directing and stage-setting are
Cinema
- To know a brief history of the cinema
- To know the specific characteristics of 

cinematographic language
- To identify the characteristics of cinema 

and its importance and influence on young 
people’s lives
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TOPIC SUB-TOPICS
GENERAL 

GOALS SPECIFIC GOALS

4. ICT and 
screens

- Technology
- Information and 

communication technology
- Types of screen
- Multi-screen society

To understand 
the importance 
of the new 
media and 
information and 
communication 
technology.

- To know a brief history of ICT
- To think about the uses of the Internet, mobile 
phones and videogames
- To identify the main features of the Internet
- To identify the pros and cons of the

mobile phone
- To reflect on the values spread by the

different kinds of videogames
- To know about problems caused by prolonged use 

of screens
- To reflect on how ICT and screens have changed 

the form of relationships, with others, with time 
and with space

5. Digital 
Networks

- Living in a network/making 
a network
- Risks of being entangled
- Cyberbullying and Sexting

To know about 
and understand 
the functioning 
of the main 
social networks.

- To know about the main digital social networks
- To understand their pros and cons
- To discuss the phenomenon of cyberbullying and 
sexting

and identify ways of tackling it

6. Entertainment 
and shows

- Business vs Creation
- Heroes, stars, fans and 
cults
- Promotional material
(merchandising)

To know 
about and 
understand 
different kinds 
of
entertainment.

- To know about entertainment, past and 
present

- To know the history of leisure
- To identify the main kinds of entertainment
- To know what fame is and how a 

star is built up
- To know what promotional material is

(merchandising)

7. Advertising 
and brands

- Media and advertising
- Arts of seduction

To understand 
the 
phenomenon of 
advertising.

- To understand what the consumer society is
- To know about the rules of advertising and 
marketing
- To know how a brand is built 
- To know about the elements in an advertising 

image
- To know how to distinguish advertising from 
information
- To know about the main advertising ploys
- To recognise the role of advertising in 

mobilising social causes
- To know how to identify situations where 

the media exploit product placement (in 
telelvision programmes, videogames,...)

8. Production 
and industry/
Professionals 
and 
enterprises

- Media enterprises and
groups
- Media Professionals

To know about
the leading 
media 
businessmen and 
professionals

- To know which are the main media
professionals

- To realise how the media business works
- To know what a media company or group is
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Table 2 - Summary of Learning Outcomes by Topic

TOPIC Learning outcomes

1. Communicating and Informing
Students understand the importance of communication and distinguish 
different ways of communicating They realise how information is seen and 
valued in and by society.

2. Understanding the current world
Students understand what is happening in the world and are interested in 
topical issues, at home and abroad. They distinguish public communication 
space from private space. They understand the phenomenon of globalisation.

3. Types of Media
Students identify different kinds of media, they characterise their main 
functions and understand their specific languages. They show an ability to 
analyse and critically interpret the media and their content and messages.

4. ICT and screens Students understand the various uses of ICT in different contexts, for different 
purposes. They are able to exploit the potential of ICT to search and learn.

5. Digital Networks Students identify different social networks and are aware of their
various uses and impact on people’s lives and relationships.

6. Entertainment and shows
Students understand the importance of entertainment and shows in people’s 
lives and examine their place in the various media. They are aware of the 
industry surrounding entertainment and exploit some of its products. They 
understand the phenomenon of fans.

7. Advertising and brands
Students have grasped the objectives and functions of advertising and are 
able
to identify and critically analyse the diversity of techniques used.

8. Production and industry/
professionals and enterprises

Students realise that the media are produced in certain social, cultural and 
economic contexts. Students understand how the issues of ownership 
and concentration of the media relate to the principles of democracy and 
freedom of expression. They explore the concept of editorial freedom and 
its importance to ensure the independence of the media (as to who owns 
and official or unofficial actors). The students become aware of the editorial 
charters of different media. Editorials

9. Audiences and Consumption

Students discover how people use the media in their lives and identify the 
diversity of uses and functions of the media. They are able to reflect on 
their own media practices and interpret them critically. They recognise 
the importance of the context (social, family) to receiving and interpreting 
messages/texts.

10. Freedom and ethics, rights and 
duties

Students realise that a more informed citizen is better prepared to make 
decisions and participate in a democratic society. Students understand 
freedom of expression as a fundamental human right, essential for critical 
thinking. Students identify cases where there are restrictions on freedom of 
expression.

11. The Media as social construction
Students explore representation, presence and silence in the media in general. 
They are able to identify stereotypes conveyed by the media. They identify 
bias and manipulation strategies. They understand that the editing process 
gives the text/message a certain meaning.

12. We and the Media

Students are encouraged to produce content, getting involved in a process to 
explore, plan and do. Students use different types of media to express their 
ideas, voices and opinions through a creative process. They produce different 
messages that present various perspectives and representations. Use the 
media as a platform for the expression of their citizenship. They identify the 
different channels and platforms that the media provide for the public to 
interact and participate and assess them critically.
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Gabinete de Comunicación y Educación (UAB): http://www.gabinetecomunicacionyeducacion.com/

Grupo Comunicar – Colectivo Andaluz de Educacion y Comunicación  http://www.grupocomunicar.com/ 
Media and Information Literacy: http://milunesco.unaoc.org/

Media Animation: http://www.media-animation.be/ Media Smarts: http://mediasmarts.ca/

OFCOM-Media Literacy: http://stakeholders.ofcom.org.uk/market-data-research/other/media-literacy/ The 
News Literacy Project: http://www.thenewsliteracyproject.org/

UNESCO-UNAOC UNITWIN on Media and Information Literacy and Intercultural Dialogue: http://www. 
unaoc.org/communities/academia/unesco-unaoc-milid/


	capa_referencial_ingles
	ref_media_ingles

